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Getting information off the
.~ Internet is like taking a
o drink from a fire hydrant.

Mitchell Kapor




Promisses

How do you plan for sharing your information across

an entire enterprise?

How do you ensure information quality when

information is flowing freely? . AQ
/C \

Who can you trust to deliver it? N

Whatis the connection with Enterprise 2.07

ORDINA.OPGELOST.

Essence

1.
2.
3.
4,
5.

Share texts, not data models;

Don’t write before you are asked to;

Use the same simple messages between all parties;
Get your infrastructure in place (and forget about it);

Get a grip on your information.
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Philips, the case
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Share text, not data models
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Share text, not data models
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Share text, not data models
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Don’t write before you are asked to
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Use simple messages
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Get your infrastructure in place
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Get your infrastructure in place
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Get a grip!
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Essence

Share texts, not data models;
Don’t write before you are asked to;
Use the same simple messages between all parties;

Get your infrastructure in place (and forget about it);

a bk wbnhE

Get a grip on your information.
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Essence
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How do you plan for sharing your information across

an entire enterprise?

* How do you ensure information quality when

information is flowing freely? . ﬂ\\
/C \

* Who can you trust to deliver it? N

What is the connection with Enterprise 2.07j

ORDINA.OPGELOST.

Dutch Rose Reflections

Making use of information
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