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• How do you plan for sharing your information across 

an entire enterprise? 

• How do you ensure information quality when 

information is flowing freely? 

• Who can you trust to deliver it? 

• What is the connection with Enterprise 2.0? 
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Promisses

Essence

1. Share texts, not data models;

2. Don’t write before you are asked to;

3. Use the same simple messages between all parties;

4. Get your infrastructure in place (and forget about it);

5. Get a grip on your information.
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Philips, the case
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Share text, not data models
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Share text, not data models
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Don’t write before you are asked to
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Use simple messages
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Get your infrastructure in place
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Get your infrastructure in place
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Get a grip!
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Essence

1. Share texts, not data models;

2. Don’t write before you are asked to;

3. Use the same simple messages between all parties;

4. Get your infrastructure in place (and forget about it);

5. Get a grip on your information.
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Essence

16



9

• How do you plan for sharing your information across 

an entire enterprise? 

• How do you ensure information quality when 

information is flowing freely? 

• Who can you trust to deliver it? 

• What is the connection with Enterprise 2.0? 
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